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Luxury travel today is defined less by thread count and Michelin stars and more by access to the
people, places and experiences that represent all that is authentic about a destination. There’s no
denying that comfort factors still apply and high standards of accommodation and dining will always
feature on the luxury traveller’s wish list. However, today’s luxury traveller seeks more depth of
understanding and immersion into local culture than ever before. People don’t just want to see — they
want to participate. The sales process is also critical and whilst the online proposition can be an asset
in terms of booking more simple arrangements, clients looking for luxury experiential travel require a
deep level of sophisticated knowledge and confidence during the sales process.

Growing inclination of people towards unique and exotic holiday experiences, rise in middle and
upper middle class spending and the increasing impact of social media on travel industry are the key
factors that drive the market growth. Emerging new destinations coupled with rising service standards
in the travel industry, is anticipated to further drive the demand for luxury travel, globally.

Browse The report: http://www.arcognizance.com/report/global-luxury-travel-market-growth-status-
and-outlook-2019-2024



